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And Now the Good News 

Works from the Annette and Peter Nobel Collection 

The very close interaction between art and the media starting from the first decades of the Twentieth 

Century has from the 1980s been the theme around which Annette and Peter Nobel have put 

together a singular collection which under the term "Press Art" today numbers about 1500 works. 

On observing this collection, the symbiosis that came to be established between artistic production 

and the mass media with the coming of modernity immediately appears evident. Constructivism, 

Cubism, Futurism, Dadaism, Surrealism, Nouveau Réalisme, Arte Povera, Pop Art and Conceptual 

Art: all of these movements that profoundly marked the history of art of the Twentieth Century took 

an active interest in media questions from the point of view either of content matter or else in the 

use of newspapers and magazines as a motivation for creating their works. 

The scope and variety of the material presented in this collection, concentrated on the use which 

artists have made of the press as subject, support, as a compositional element or conceptual 

referent, have allowed structuring the selection of the works presented here following a two-fold 

development: on the one hand we have a historical recapitulation which beginning with the first 

collages produced in the sphere of Cubism arrives at the experiences of the Neo-avant-gardes of 

the 1960s and 1970s: and, on the other hand, we have a panorama of today's art that pivots around 

some themes on which the interest of the artists for the world of the media has been concentrated. 

The three extensive periods that illustrate the itinerary of the exhibition - the first half of the 

Twentieth Century, the decades from 1950 until 1980, and the years from 1980 to the present day - 

are introduced by three photographic sections which document the presence and diffusion of the 

press in our day-to-day lives. After all, photography has  played an essential role in the history of the 

relationships between art and the mass media. In a decisive way its invention in fact contributed to 

transforming the press into a popular object while at the same time taking art into the age of its 

"technical reproducibility" and forcing its complete renewal. It is not a coincidence that the exhibition 

opens with some nineteenth century Daguerreotypes that depict readers of newspapers and closes 

with the portrait of Susan Sontag who regarding the language of photography dedicated much of her 

critical work. 

The five thematic sections treating the most up-to-date art form an equal number of demonstrations 

of how the confrontation with the media is for artists the starting point in order to investigate the 

reality in which we live, extending the discussion towards the social and political fields. In a world 

which is now totally filtered by the 'eye' of the media, art has in fact become the place in which the 

enormous flow of images and information that envelop us has come to be questioned, criticised, 

analysed, subverted and transposed on a poetic plane: the place of an active reception and not of 

passive consumption, also testified to by the section which presents us with some examples of 

artistic interventions carried out directly on the pages of newspapers. 

The exhibitions closes with a section dedicated to time. From the middle of the Nineteenth Century it 

is the articles and images of newspapers that give order and rhythm to our daily lives. In the daily rite 

of reading the newspaper our relationship with the flowing/passing of time and with the events of 

the world takes on form. Events that may become increasingly smaller and insignificant to the point 

of being dissolved in oblivion or which may, on the contrary, be transformed into the great epochal 

events that mark the stages of history. The newspaper page of the day that is suspended in midair 

by the gust of a ventilator in the work by Roman Signer in this way becomes both the conclusive 

point of this story and the beginning of a new one, the one that everyday millions of people begin by 

reading the pages of a newspaper and hoping that it might finally be the day of "good news". 
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A World To Read and To Look At 
The experience of modernity passes by way of the press 

From the second half of the Nineteenth Century new printing and photographic reproduction 

processes encouraged the diffusion of newspapers in all layers of society 

If the first examples of newspapers date to the beginning of the Seventeenth Century and if the 

diffusion of sheets, gazettes and almanacs became more intense during the second half of the 

Eighteenth Century in concomitance with the first period of the Industrial Revolution and the 

diffusion of the Enlightenment, in practical terms it was around the middle of the Nineteenth Century 

that the newspaper ceased to be an object destined for the educated classes and began to circulate 

throughout all the layers of society. The elements that contributed to this diffusion were various. On 

the one hand there were reasons of a sociopolitical nature such as the affirmation of the middle 

class and the liberal state or the spread of literacy among the lower classes. On the other hand 

technical innovations played a foremost role because they contributed towards reducing the time 

needed and the costs of production to a significant degree. Thus in the United States, with the 

invention of the printing press, one had the appearance of the penny press: newspapers sold for a 

penny by the paperboys. In America during those years the bases were laid for the whole of modern 

journalism with the creation of the professional journalist, with the inclusion in the newspaper of 

advertising next to the articles and with the growing importance taken on by news as we know it 

today. It was in America that the first media empires were founded based on tabloid journalism, as 

was the case of William Randolph Hearst who inspired Orson Wells’ film Citizen Kane. However, 

from among the various technical innovations which during the second half of the Nineteenth 

Century brought about the continuous perfecting of printing techniques it was above all the invention 

of the typographical screen in 1885 that constituted a fundamental step forward for the future of the 

press. If prior to that date the images had to be reproduced by hand on the part of the xylographer, 

involving a considerable amount of time, not only with this innovation could the images be 

reproduced together with the text but it was possible to do so with the rapidity necessary to 

document the facts at the time they took place. Even if a number of decades were to pass before the 

pages of newspapers and magazines were filled with photographic images, the destiny which from 

that moment onwards indissolubly bound the press and photography appeared to be clearly 

cemented. In the process of the affirmation of modernity, albeit the tragedies of two world wars that 

characterised the first half of the Twentieth Century, the newspaper as an object together with its 

reader in this way became absolute protagonists of the social landscape as testified to by the 

photographs by the artists of the calibre of Cartier-Bresson, Walker Evans, Gotthard Schuh, Robert 

Capa and Rudy Burckhardt. 

The Challenge to Painting 

With the invention of the collage and the papiers collés reality invaded the canvases of painters 

Picasso, Braque and many protagonists of the avant-gardes of the opening years of the Twentieth 
Century flanked brushes and colours with glue and newspaper cuttings 

With the invention of photography in 1826, the visual monopoly of painting was fundamentally called 

into question. As a result, art gradually emancipated itself from being the only medium of visual 

representation and developed autonomous styles and languages. Impressionism emerged at the end 

of the 19th century, and was followed at the beginning of the 20th century by Cubism and, a little 

later, by abstract art. The invention of new printing techniques not only made mass media cheaper to 

produce but also accessible to a wider section of society. The first rotary printing press, which went 

into operation in Berlin in 1902, made it possible to print text and images simultaneously. Used in the 
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printing works of the Berliner Illustrierte Zeitung, written and visual news was synthesised for the first 

time and produced in big print runs. Newspapers were the symbol of a booming industrial society. 

And thanks to the “abstract” layout of newspapers it was possible to present a variety of topics and 

images on the same page at the same time and to develop a new chronology of storytelling. Journals 

and illustrated magazines soon became part of the standard inventory of coffee houses, brasseries 

and clubs where artists met. Not surprisingly, these printed sources of information then also began to 

appear in Cubist still lifes by artists such as Georges Braque, Rudolf Ausleger, Pablo Picasso and 

Judin Law, who used newspapers to comment on modern urban life. The Dadaists, who began their 

frenzied artistic movement in 1916 in Zurich’s Cabaret Voltaire, were less formalistic in their 

approach. With printed pamphlets and collages, the anarchist artist movement around Hans Arp, 

Marcel Janco and Kurt Schwitters attempted to counteract war propaganda and to denounce the 

takeover of power by the Nazis in Germany. The Italian Futurists and the Russian Constructivists 

were also committed to higher, political ideals. In their Constructivist collages, Nicolai Sokolow, 

Aleksander Rodchenko and Varvara Stepanova outlined their vision of a modern, successful Soviet 

Union. 

Fifteen Minutes of Fame for Everybody 

The rise of the Society of the Spectacle 

During the first postwar years, in a world overwhelmed by the frenzy of the economic boom, one had 

the affirmation of the means of mass communication 

The road movie Easy Rider turned the US actor Dennis Hopper into a global star. The cult film was 

released in 1969 and embodies the counterculture spirit of the late 1960s. But Dennis Hopper was 

not only a talented actor, he also pursued a career as a painter and photographer. At the same time 

as Hopper was attending the Lee Strasberg Academy in New York, a photographic work was being 

produced in Andy Warhol’s factory: it depicts the pop-art artist with colleagues and friends reading 

the paper. Warhol liked to describe the members of his Factory as “superstars”. It was an allusion to 

the increasing medialisation of the world: “In the future,” predicted Warhol, “everyone will be world-

famous for 15 minutes.” (He thereby accurately anticipated the selfie, Instagram and Facebook 

culture of today). The showbiz personality cult propagated by magazines and newspapers from the 

1950s to the 1970s was a counter reaction to the years of hardship during the Second World War. 

After the war ended, a flourishing film industry emerged in Europe, producing many new, and above 

all young, stars. With the “paparazzo”, a new profession came into being that consisted of chasing 

and photographing famous people and selling the pictures to newspapers and magazines. Savvy film 

managers staged their clients themselves: the photo of Jean-Paul Belmondo with Jean Seberg as a 

newspaper seller on the Champs-Elysées was circulated worldwide and supported the marketing of 

Godard’s A bout de souffle. The growing importance of the entertainment industry also had an impact 

on politics: John F. Kennedy was the first US president whose public appearances – as well as his 

murder – were media events. It was around this time that philosophers and sociologists began 

dealing with this phenomenon, too: “The medium is the message” (Marshall McLuhan), “Apocalyptic 

and Integrated” (Umberto Eco) and “The Society of the Spectacle” (Guy Debord) are important 

catchwords for an urgently needed examination, in society as well as in academia, of the function 

and effect of mass media. 

Discovering a New World 

Pop Art created a new relationship between art and mass media 

Starting out from the 1960s, newspapers for artists became a fundamental instrument through which 
to investigate the new consumer society 
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The upheavals of the 1968 movement had already been manifested in art a few years earlier. The 

radical questioning or artistic formats and media led to the emergence of a number of innovative and 

surprising artistic movements that in one way or another dealt with phenomena of mass culture. On 

27 October 1960, a group of artists in France came together to found the Nouveau Réalisme 

movement. The members of the group dealt with the subject of “reality” in a variety of ways. Jean 

Tinguely, for example, assembled discarded tools into art machines. The collection of Annette and 

Peter Nobel includes a cohesive complex of works by the so-called decollagists: Jacques Villegle, 

Mimmo Rotella and Raymond Hains developed – as a kind of antithesis to the collage – a technique 

with which they created colourful works of art by ripping and tearing pieces out of multiple layers of 

existing posters. Christo, who was loosely affiliated to the group, contributed several packages of 

magazines to the Press Art collection. Almost simultaneously, pop art was emerging in the USA. The 

most important representatives of this movement included Andy Warhol, Roy Lichtenstein and 

Robert Rauschenberg. Warhol and Rauschenberg, in particular, borrowed images from existing 

popular visual culture, mass media and advertising. In Marilyn (1967), or the cover of the tabloid 

newspaper New York Post (1983), for example, Warhol reflected on the mass media’s compulsive 

fascination with sex and crime. German and Italian artists who addressed the phenomenon of mass 

media in their works pursued different strategies. Alighiero Boetti used magazine covers for his 

doppelganger games. Joseph Beuys published manifestos criticising society. Sigmar Polke, who 

used newspapers as a source of inspiration throughout his career, used ≪Blick≫ and 

≪Bruckenbauer≫ as backgrounds for his sprayed stencilled pictures. And Gunther Uecker nailed up 

a bundle of newspapers to illustrate the fragile relationship between reality, the media and art – as a 

whole generation of artists was doing.  

Engulfed by a Sea of News 
If information becomes background noise 

Over the last decades daily life has become increasingly more wrapped inside an uninterrupted flow of 
information from within which it is difficult to escape 

The end of the 20th century was marked by the end of the Cold War and by the invention and 

sweeping success of the Internet and digital communication. This went hand in hand with political 

upheaval, the democratisation of knowledge, a globalised economy, and self-empowerment through 

digital media. Analogous to the revolutionary effect of offset printing at the beginning of the 20th 

century, digital reproduction techniques also dramatically cut the cost of conveying information: every 

smartphone is capable of generating images, every computer has access to the World Wide Web, 

every person can be a producer as well as a mediator of information and images. This completely 

new constellation puts society and art to the test and is mirrored in many other areas of artistic 

production. Surprising and innovative visual concepts as well as conceptual approaches can be 

found especially in photography. Once snubbed by the art world (it only became an accepted art 

form in the late 1980s), photography has developed into an autonomous artistic medium that is 

cheap and always available. In contrast to the “decisive moment” coined by Henri Cartier-Bresson, 

which demands a perfect balance of content and form in images, a new visual vocabulary has 

developed that emphasises speed and anti-aesthetics. Wolfgang Tillmans brings his journalistic 

imagery to fashion photography, while Olaf Breuning reflects on the way reality today is shaped by 

the media. Furthermore, the quantity of images produced is growing exponentially, so that viewers 

are increasingly overwhelmed. The material and intangible value of a meticulously produced and 

edited single image is disappearing; visual-journalistic communication is in danger of being engulfed 

by the digital deluge. 
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We Inform You? You Decide? 

Investigative art: the means of information when put to the test 

When artists investigate the subtle equilibrium between information and power on which our possibility 
of taking a stand regarding the events of the world depends 

“We inform you – You decide”: this blunt and apparently taken for granted simplicity with which we 

have the definition of the relationship between who supplies the information and who receives it in 

this advertising slogan used a number of years ago by the American television channel Fox News is 

constantly questioned within the sphere of contemporary artistic production by the work of artists 

who critically investigate the modalities by means of which the media ‘make’ us know the world that 

surrounds us. The invitation to question the truth of the media is given to us – for example – by the 

“googlegrams” by Joan Fontcuberta in which by way of a photo-mosaic programme the Spanish 

photographer reconstructs a symbolic photograph of our times that features the female American 

soldier who holds an Iraqi prisoner at Abu Ghraib on a leash. On observing it more closely, in fact, we 

discover that this photograph is made up of thousands of little images, photos one gets as results by 

searching Google for the names of all of the military personnel involved in the inquiry. In the series 

entitled Positives also Zbigniew Libera questions some of the photographs that have made the 

history of photojournalism and which are now part of the collective memory, as in the case of the 

famous photograph of the corpse of Che Guevara. Whereas Libera resuscitates the body of Che in 

order to make him act in an ‘alienating’ little play piece of endearing conviviality with the Bolivian 

soldiers, in his collages the artist Thomas Hirschhorn, on the other hand, makes splendid models 

‘cohabit’ with the photographs of bodies blown and torn to pieces. Bodies which the wars all around 

us produce but which especially following the 11th of September 2001 the media show less and 

less in such a way as to make the constant carnage that surrounds us more acceptable. The ability 

on the part of means of information to subtly condition collective psychology is rendered evident by 

way of a simple graphic intervention by Antoni Muntadas in the covers of his books, reviews and 

newspapers which contain the words fear, terror and panic. The covers of Times collected by Alfredo 

Jaar instead show the extent to which our vision of Africa is still conditioned by stereotypes. Also the 

work by Lisl Ponger treats the theme of the relationship with Africa’s postcolonial reality, citing a 

famous photograph by Man Ray. In his turn Panos Tsagaris transforms the newspaper pages that 

document the recent Greek financial crisis into a modern icon: he contrasts the gold background 

(the mystical space in which in Byzantine painting one has the translation of the divine light) with the 

brutal materiality of a world reduced to a dimension that is purely economic. And engaged in 

questioning the union between the universe of the media and political power, in a viral way 

subverting the mechanisms, we have the “assistants” of Gianni Motti, amongst whose numbers we 

are all invited to enroll. 

Who Loves Me Follows Me 

The newspaper and the construction of social reality 

By way of advertising the press contributes towards imposing needs, fashions and tendencies. 

When towards the middle of the Nineteenth Century the newspaper began to be diffused among the 

popular masses one immediately had the appearance of advertising on the pages of the papers next 

to the articles. Since then the relationship between information and advertising has intensified to the 

point that it is often difficult to distinguish where the one ends and the other begins. As McLuhan 

observed, if the news only exists as bad news then the advertising inside the newspaper represents 

exactly the opposite. In the ocean of tragedies and dramas which the media proposes everyday with 
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emphasis, as Gilbert & George evidence in their works, the advertisements in fact stand out as an 

image of happiness, optimism and positiveness. It is consequently neither fortuitous that advertising 

is very closely connected to modernity’s primary good – that is, to information – and that it is its 

principal source of finance, nor that both contribute in a determining way towards imposing needs, 

fashions, tendencies and therefore towards influencing lifestyles. While the often inextricable tie 

between information and advertising is ironically evidenced in the works by Ian Anüll and Gabriel 

Kuri, the portraits by Vik Muniz, Gabi Trinkhaus and Hanspeter Hofmann clearly show how the 

identity of modern man is above all constructed within his relationship with the media. This is a 

theme also treated by Daniele Buetti’s series entitled Looking for Love created by starting out from 

photographs of splendid models taken from magazines or newspapers on which the artist intervenes 

by using a ballpoint pen, drawing the trademarks of famous consumer products as if they were 

tattoos. These photographs offer us a perfect synthesis of the pervasive power taken on by the 

union between information and advertising inside consumer society. It is precisely these female 

models proposed by the media who represent the reference of the teenagers presented in the 

creased/ crumpled photographs by Charlie White. Social models which advertising manages to 

impose by way of the use of a language that very often relies on seductive aspects or erotic 

references, employed in the works by Rosemarie Trockel and Matthew Day Jackson. Although the 

press is not only the place in which one finds the more or else veiled eroticism of advertising. It’s also 

the place where we find pornography, as we are reminded by the works created by Richard Prince 

and Bjarne Melgaard. 

The Medium Is The Message 

If information substitutes the real 

The first thing we read when we open a newspaper is the newspaper itself 

According to the well-known thesis of the American sociologist Marshall McLuhan, the first message 

transmitted to us by a means of information is nothing other than its own structure. In other words, 

before telling us anything else a medium talks to us about itself and about its way of organising 

information. Just like any other means of communication, also the press is consequently a neutral 

instrument. The meeting between the image and the written word, which from the close of the 

Nineteenth Century has characterised the modern newspaper, from the very beginning found its 

place under the sign of emphasis, scandal and frivolity. With respect to the book which represents 

the form of more profound investigation, proposing itself as a personal confession, the newspaper 

instead appears to us as the place of digression, of collective confession, a mosaic of often 

contradictory and contrasting opinions ‘born’ from a choral participation. And it is precisely this 

mosaic structure typical of the newspaper which is cancelled by the interventions by Anton Litvin or 

by the constructivist grids by Josephine Meckseper that end up by evidencing the fundamental role 

played by advertising. The newspaper, however, is not only an instrument of information but can also 

be an instrument of deception and of the manipulation of consciousness/ conscience as we are 

reminded by the works created by Colby Bird, Kim Rugg, Zhang Dali, David Shrigley and 

Vedovamazzei who on playing between irony and condemnation highlight the power of giving form to 

the world of the press and to those who retain control of this world. A power which is emblematically 

summed up with a work by the Chilean artist Alfredo Jaar who in Newsweek shows us the 17 covers 

of the famous American weekly published between the 6th of April and the 1st of August 1994. It 

took as long as four months and 16 covers before the dreadful massacre underway in Rwanda 

captured the attention of the media (a massacre that caused more than a million deaths and an 

equal number of refugees). Another media ‘case’ was instead immediately staged by the attack on 

the Twin Towers on the 11th of September 2001 which Vittorio Santoro reduced to a moment of 
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silence and absolute emptiness by showing us an enlarged detail of the cloud of the smoke 

produced by the collapse of the buildings. What we see here is only the dots of the typographic 

mesh with which the ‘flimsy’ shades of grey of the smoke volutes were translated into the printed 

image in the newspapers. 

Front Page Art 

When art becomes news 

In the age of global communication art looks at itself in the mirror of the media midway between irony 
and disenchantment 

If the newspaper has represented – and continues to represent – an object around which the 

investigations of many artists develop, then in their turn art and the art world represent an 

inexhaustible source for news and gossip on the part of the press. This is not only true for 

specialised publications but also for the press in general on whose pages art is often the centre of 

attention regarding its mundane elements as well as its economic implications. In the society of 

consumption and the “spectacular” the artists who have reached the top of the art system have for 

years now taken on the role of stars and, often, their names or ‘signatures’ have become true 

trademarks, as in the case of Picasso. Being pointedly ironic regarding the correspondence between 

artistic and economic value starting out from the signature of the Spanish artist, Klaus Theuerkauf 

deploys his ‘sapid’ play of words. With equal irony although with a more naive and bohemian spirit, 

with her spray writings on the pages of financial newspapers Anne-Lise Coste denounces the risks 

connected to the prevalence of economic interests in the art world. However, if art has not yet been 

killed by economic mechanisms it is perhaps true – as observed with scathing sarcasm by Jean-Luc 

Andre – that its state of health today is not exactly rosy. As is true to a certain extent of all sectors of 

society, undoubtedly starting out from the 1960s and Andy Warhol the art world has moved 

increasingly closer to the mass media, changing its logic, models and behaviour. So much so that 

today the affirmation of an artist is closely bound to his or her ability to attain media ‘notoriety’, as we 

are shown with the faked covers by Zhou Tiehai or the paradoxical slogans by Michael Stevenson. 

And so in the world of information, with the advent of Internet and with the by now rapidly spreading 

copy and paste journalism, aping with selfirony a famous work by Barbara Kruger the group called 

Superflex singles out copying as being the activity that more than any other seems to characterise 

the cultural production of our day (and which in order to describe we have had not fortuitously to 

elaborate the concept of postproduction). 

Crumpled Time 

The brief life of newspapers: from the printing press to the waste bin in 24 hours 

The ephemeral nature of the newspaper is summed up in the inexorable passing of time 

As its very name reminds us, the life of the newspaper is brief, very brief: it coincides with and 

expires in the daily rhythm that spans our lives. A rhythm that On Kawara who with adamant 

consistency in his famous dated canvases provided for with a box lined with the sheet of a 

newspaper published on the same day. Were it necessary, the same poverty of materials with which 

it is produced testifies to the fact that a newspaper is not created in order to last: its destiny is 

marked from the very beginning. If in the morning one’s ‘encounter’ with the newspaper appears to 

be charged with promises and novelty, in the brief passing of a day its content already proves to be 

old, obsolete and in the main by this time lacking in interest. Due to its very nature, in this sense the 

newspaper has always represented one of those daily objects in which more than any other one has 
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the concentration of the flowing of time, a symbol of the transience of life, a perfect metaphor of our 

existence. In a precarious equilibrium between the future and the past, the ephemeral nature that 

characterises the newspaper is synthesised by Roman Signer in an installation in which a powerful 

ventilator manages to maintain a sheet of a newspaper suspended in midair pressed against a wall. 

This sheet has to be substituted every day in such a way that what we see is always a page of a 

newspaper in the newsstand of that same day. If the newspaper pages by Lucien Smith also seem to 

flutter and float, suspended in the emptiness of an abstract white space, in the works by Kelley 

Walker, Lutz & Guggisberg the newspaper takes on the heavy and mute consistency of a pouring of 

cement or of an insuperable wall. On having exhausted its daily relationship with actuality the 

newspaper goes back to being a simple piece of paper: a piece of paper that can be turned into so 

many little pieces, as in the large carpet by William Kentridge or else crumpled as in the sculpture by 

Olaf Metzel on which we see the severe face of Susan Sontag. 

Undermining Daily Life 

Art inside the newspaper 

In having abandoned the canonical spaces of museums and galleries, art presents itself in everyday life 
from the pages of newspapers 

The spirit of the flower-power movement had a major influence on art and the creative industry. An 

explicit aim of the 1968 movement was the popularisation of culture. From this premise, many 

initiatives emerged that aimed to provide the less educated strata of the population access to 

cultural works. Under the aegis of the Swiss artist Herbert Distel, an exemplary project was 

developed in 1972 that made contemporary art accessible to the general public: Distel gathered the 

most important Swiss artists of the time – including Meret Oppenheim, Jean Tinguely, Franz Gertsch, 

Ben Vautier, Urs Luthi – and motivated them to create a work each for the Basel ≪National-

Zeitung≫ newspaper. As a result, every week a new work of art with a print run of 88˙240 was 

made available to the readers of the ≪National-Zeitung≫. And anyone who put ten francs in an 

envelope received a signed copy of the newspaper page featuring the artist’s work. The fascination 

of mass-produced art that could reach a wide audience resulted in several more collaborations 

between the printed media and artists in the 1980s and ’90s. For example the collaboration between 

Jenny Holzer and the magazine of the Süddeutsche Zeitung created a furore: “Where women are 

dying, I am wide awake” was the US artist’s message on the cover of the magazine. Her words were 

printed in ink mixed with blood, as a provocative way of drawing attention to the atrocities committed 

against women in the Yugoslavian civil war. Museum in progress (mip) was the name of another 

press-art project initiated in Vienna in the 1990s to reflect on the changes in artistic production and 

mediation. The aim was to develop innovative models of cooperation between business, art and 

media. Artists were invited to develop works of art that were “exhibited” in daily newspapers, weekly 

magazines, on billboard posters, on the Internet and other publicly accessible platforms. 


