
 

Internship vacancy: Intern needed for the Marketing, Communications 
and Fundraising Department 
 

 
The Fondazione Museo d'arte della Svizzera italiana, Lugano (MASILugano) has an internship vacancy 
(a post-graduate professional learning experience) in its Marketing, Communications and Fundraising 
Department. 

Type of post: Full time (42 hours per week). 

Gross annual salary: 40,458.60 CHF, divided into twelve monthly payments.   

Place of work: Museo d’arte della Svizzera italiana, Lugano 
 (Palazzo Reali, Via Canova 10). 

Closing date for applications: Monday 23rd May 2022. 

Start date: To be agreed, ideally from 1st July 2022. 

Duration: 12 months (the first three months are a trial period). 
The post is governed by a collective employment agreement (CCL 
FMASIL). 

 

Areas of activity: 

An Internship in the Marketing, Communications and Fundraising Department offers a year of on-the-
job training as part of the dynamic team that manages all aspects related to communication, marketing 
and developing the museum's image. Activities carried out by the department include: digital marketing, 
offline marketing, managing relations with key players in tourism, creating content for communications, 
drawing up advertising campaigns, media relations, fundraising, etc. 

The intern responds directly to the Head of Marketing, Communications and Fundraising, and will be 
directly involved in the various projects coordinated by the department, as well as providing assistance 
to the various members of the department. The internship is a formative, rewarding experience which 
will give the successful applicant the opportunity to gain experience both in the mechanisms of marketing 
and communications, and in how a museum is run.  

In specific terms, he/she will work with the Head of the Department to plan, carry out, manage and 
coordinate the museum's digital marketing and social media activities, as well as keeping up to date 
with developments in the sector and bringing new ideas to the department. 
 

Professional requirements: 

- Master of Arts in business, marketing and/or communications, cultural management and/or 
communications or an equivalent qualification. 

- In-depth knowledge of social media management and skills and experience using software for web 
content management 

- Written and spoken Italian; writing and speaking skills in at least one of the other national languages 
(DE/FR) and English (C1 level or equivalent or higher); other languages would be a bonus 

- Good writing / story-telling skills. 
 
The following are also an advantage: 

- Keen interest in new developments in digital marketing and digital technology in general, 

- A personal interest in art and culture. 

 

Required Documents: 

- Letter of application 

- CV 

- Certificates of qualifications 

- Certificates of employment (letters of reference, internship certificates, employment certificates and 
the like) 

- Medical certificate or self-declaration of good health 

- Recent passport photo (if not already present on the CV). 
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Application submission and other information: 

Applications and the required certificates should be submitted by Monday 23rd May 2022 through one 
of the following channels: 
-  by email to info@masilugano.ch indicating "Internship in the Marketing, Communications and 

Fundraising Department", in the subject line 
-  by letter in a sealed envelope marked "Internship in the Marketing, Communication and Fundraising 

Department" to the following address: Fondazione Museo d'arte della Svizzera italiana, Lugano, Via 
Canova 10, CP 6146, CH-6900 Lugano. 

 
Any requests for clarification regarding the selection process can be requested by calling 091 815 79 
71. 
 
Applications submitted late (for those sent by letter, the date of the postmark will be considered), or 
incomplete or not fulfilling the requirements listed will not be taken into consideration (no notice will be 
given). 


